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Focus Media Hub started with a simple question: who actually tests this stuff? | hike, train for Hyrox and work
as a sports masseur on the side - which means | spend a lot of time with people who take their training
seriously. They ask the same questions as our readers: which gear holds up, which boots are worth it, what
actually works. That thinking runs through everything we do - from the editorial platforms Gearlimits,
Menquiry and Sustainable Trails, to the brand campaigns we develop through Fieldcraft Lab and the PR work
we handle through FMH Agency. We are a small team with a clear focus: story-driven media and partnerships
that start from real experience.

Readers come here because they trust that what we write is based on real experience. Al has made it easier
than ever to produce content fast - which is exactly why it becomes rarer, and more valuable, to read
something from someone who actually did it. That is what we offer brands: not placements, but credibility with
an audience that has been reading us for years.

Hayco Volkers
Founder, Focus Media Hub / Fieldcraft Lab
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Focus Media Hub - Mission MEDIA

Focus Media Hub creates stories at the intersection of adventure, performance and lifestyle. Through
our three editorial platforms we connect brands with an audience that lives an active and curious life.

Gearlimits
Real-world outdoor and gear reviews helping people choose the right equipment for their adventures.

Menquiry

A lifestyle platform exploring design, culture, business, innovation and personal growth.

Sustainable Trails
Where adventure meets responsibility, inspiring readers to explore more thoughtfully.

Alongside our editorial platforms we develop story-driven brand campaigns through Fieldcraft Lab, connecting brands
with audiences through authentic experiences and storytelling.
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Focus Media Hub - Ecosystem MEDIA

Focus Media Hub combines media platforms and campaign development to create authentic brand
storytelling.

FIELDCRAFT LAB - CAMPAIGN DEVELOPMENT

Develops story-driven brand campaigns built around real-world experiences such as roadtrips, outdoor
expeditions, product testing and destination storytelling.

FOCUS MEDIA HUB PLATFORMS - STORYTELLING & DISTRIBUTION

Gearlimits, Menquiry and Sustainable Trails publish and distribute these stories, connecting brands with

an engaged audience.

Together this ecosystem turns brand campaigns into authentic stories that reach people who live active lives.



Why brands partner with us
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Brands work with Focus Media Hub because we combine real-world experiences, credible storytelling and direct
audience access. Instead of traditional advertising, we create stories where products become part of authentic

environments.

Real-world storytelling
Products are experienced in the environments they are
designed for: trails, roadtrips, endurance events and training

sessions.

Multi-platform distribution

Stories are published across Gearlimits, Menquiry and
Sustainable Trails, reaching an engaged audience in the
Netherlands and Belgium.

Credible product context

Our editorial approach ensures products are tested in
authentic settings, from mountain trails to gyms and training
environments.

Campaign development via Fieldcraft Lab

We develop storytelling campaigns that combine experience,
editorial storytelling and distribution into one coherent
campaign.

OUTDOOR TRAVEL PERFORMANCE SPORTS FITNESS LIFESTYLE
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Focus Media Hub supports brands through three core areas.

Campaign Development
Through Fieldcraft Lab we develop story-driven campaigns built around real-world experiences such as roadtrips, outdoor
expeditions and product testing.

Editorial Storytelling

We create authentic stories that connect brands with our audience through articles, interviews, product reviews and travel
features.

Distribution & Amplification
Stories are amplified through social media, newsletters, display placements and targeted advertising to maximise reach and
engagement.



How brands appear in our stories MEDIA

HUB
= Advertorial storytelling Social media activations
Editorial features highlighting the story behind a Visual storytelling across Instagram and other social
product, destination or brand. channels to drive engagement.
| Newsletter distribution Sa | Giveaway campaigns
d Direct reach to an engaged audience of outdoor .. Interactive campaigns designed to create buzz and
enthusiasts and lifestyle explorers. increase brand awareness.

™ Display visibility
Banner placements across our platforms to support
storytelling campaigns.



Signature storytelling formats

S

Drive & Hike

Roadtrips combining travel, hiking and real-world
product testing, resulting in authentic multi-brand

storytelling.

TrailLab

Real-world gear testing in challenging outdoor
environments focusing on performance and

durability.

GearTalk Podcast

Audio storytelling giving brands a voice through

conversations with founders, designers and experts.

*
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Inside Out

Deep-dive brand storytelling revealing the ideas,
craftsmanship and people behind products.

Active & Urban

Stories exploring how outdoor and performance
products integrate into everyday urban life.
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Our audience

Our readers are explorers, creators and doers. Men and women
aged 25 to 55 living active lives with a passion for outdoor
activities, gear, travel, fitness, design and sustainability.

Focus Media Hub connects brands with an engaged audience across the
Netherlands and Belgium who value authentic experiences and quality
products.

213K

combined monthly visitors

25-35

core age range

NL + BE

N EIANEIIES



E,%é}f Gearlimits - platform factsheet

Visitor profile Website & Newsletter
Women and men with an active lifestyle

and a passion for gear, outdoor, nature, 1 40 0 0 0
| |

sustainability and travel.

visitors per month
Female/male: 40 / 60%

Target group: 25-45

Pageviews: 380,000 / month 1 O - 0 0 0

Social newsletter subscribers

6,908 Instagram followers

Average monthly reach per post: 10,000—
18,000

Posts per month: 10-15

3,509 Facebook likes
1,967 X followers
15K YouTube plays / month



E‘,%éﬂ\s Menquiry - platform factsheet

Visitor profile Website & Newsletter
Men and women with a positive attitude,

sporty lifestyle and love for quality, craft 6 5 O 0 0
|

and sustainability.

visitors per month
Female/male: 45 / 55%

Target group: 25-55
Pageviews: 175,000 / month 3 . 50 0

Social newsletter subscribers
2,200 Instagram followers

3,000 Facebook likes Average monthly reach per post: 7,000—
12,000

207 K illoEss Posts per month: 10-15



E%é‘f Sustainable Trails - platform factsheet

Visitor profile

Eco-conscious individuals and professionals
seeking inspiration in sustainable lifestyles
and nature-focused initiatives.

Female/male: 55 / 45%
Target group: 20-55
Pageviews: 20,000 / month

Social

1,650 Instagram followers

Website & Newsletter

9.500

visitors per month

750

newsletter subscribers

Average monthly reach per post: 1,000-2,000
Posts per month: 5-10
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Content formats & Exposure

Reaching the right audience starts with authentic stories.

Focus Media Hub connects brands with an active community of outdoor enthusiasts and lifestyle explorers
across the Netherlands and Belgium.

Through editorial storytelling, product testing and destination features we create stories that inspire action.



Campaign concepts by Fieldcraft Lab

Fieldcraft Lab is the campaign development studio within Focus Media Hub. While our media
platforms create reach through editorial storytelling, Fieldcraft Lab develops real-world brand
campaigns where products become part of authentic experiences.

These campaigns combine

. Real-world adventure and performance contexts

e  Credible product testing

J Editorial storytelling

e Distribution through the media platforms of Focus Media Hub

Signature campaign formats

Drive & Hike - Inside Out - Trail Lab - GearTalk Podcast - Active & Urban

FOCUS
MEDIA
HUB

FIELDCRAFT

LAB




Case study // Drive & Hike Scotland &‘é‘é&s
VOLVO x JURA WHISKY x VISITBRITAIN

Drive & Hike is a storytelling campaign format combining roadtrips, outdoor exploration and real-world product
testing. Instead of starting with advertising, the campaign starts with an experience. From that experience, stories

emerge.

Partners Gear partners

* Volvo Cars - mobility partner * Helly Hansen - outerwear field testing
e Jura Whisky - heritage storytelling e Arc'teryx - outerwear field testing

* VisitBritain - destination partner * DIl - tech gear testing

Developed by Fieldcraft Lab



Case study output MEDIA

HUB
VOLVO x JURA WHISKY x VISITBRITAIN

Adventure storytelling Product reviews

* Jura Whisky Outdoor Adventure * Volvo XC90 T8 AWD Hybrid

* Scotland Roadtrip - Volvo & Jura Whisky e Arc'teryx Mantis 26 field test

* Jura Heritage Hike - The Craighouse Round * Helly Hansen Momentum jacket review
Result

A story-driven campaign combining travel storytelling, gear testing and multi-brand collaboration.

Developed by Fieldcraft Lab



Case study // Telemark Norway MEDIA

HUB
INNOVASJON NORGE / VISIT NORWAY x NORRGNA x GEARPOINT

A five-day press trip through the Telemark region, combining destination storytelling, real-world gear testing and a
historical narrative thread. The trip became multi-platform content across all three Focus Media Hub titles.

Partners Route & Themes

* Innovasjon Norge / Visit Norway - destination partner * Rjukan, Gausta, Gautefall

* Norrgna - accommodation (Canvas Telemark) * WWII heavy water sabotage history (Vemork, Operation
* Gearpoint - gear partner Gunnerside)

* Via Ferrata, Gaustabanen, mountainbiking

Adventure & storytelling campaign



Case study output MEDIA

HUB
INNOVASJON NORGE / VISIT NORWAY x NORRGNA x GEARPOINT

Adventure storytelling Destination & Gear features

* Gearlimits travel feature blending humour with a tense * Norrgna Canvas Telemark hotel feature
WWII sabotage narrative * Via Ferrata Gautefall field test

* Instagram Stories per location (history & facts) e Gaustabanen & Gaustatoppen feature

e Carousels for Gearlimits, Menquiry and Sustainable Trails

Result
A five-day press trip translated into multi-platform storytelling, combining destination promotion, historical
narrative and real-world gear testing.

Adventure & storytelling campaign



Case study // Amazfit Stockholm &‘é‘é&s
AMAZFIT x HYROX ELITE ATHLETES

A two-day press event in Stockholm built around the launch of the Amazfit Balance 3, with HYROX Elite athlete
preparation as the central theme. Focus Media Hub was invited as press and covered the event live across Gearlimits
and Menquiry.

Partners Coverage format

+ Amatzfit - product & event partner * 5-athlete panel discussion, hosted live by Till Schenk

« HYROX Elite athletes - panel & interview subjects * One-on-one interviews with David Wetherill and Hidde
Weersma

* On-site coverage, Stockholm, 16-17 June 2026

Event coverage, June 2026



Case study output MEDIA

HUB
AMAZFIT x HYROX ELITE ATHLETES

Gearlimits angle Menquiry angle

* Amazfit Balance 3 hands-on feature * Training & performance Q&A from panel and interviews
* Gear-angle Q&A from athlete interviews * Key quotes and action points from HYROX Elite athletes
Result

A press invitation translated into multi-platform launch coverage, reaching both the gear-focused Gearlimits

audience and the performance-focused Menquiry audience.

RSN Y TN -

amazfit

Event coverage, June 2026



FOCUS

MEDIA  Partnership packages // 10of 2

All packages include a dedicated advertising budget to boost visibility via social, search and newsletter campaigns, ensuring your content

reaches the right audience.

Impact Pack
Full-Year

Maximum reach, relevance and storytelling impact across a full
year.

e 12 advertorials + social shares*
* 12 newsletter mentions

e 2 dedicated newsletters

* 3 GiveAway contests

* 6 banner placements (2 weeks)
e 1 custom activation

Request a custom proposal

Engagement Pack
Always On

Designed for continuous storytelling and engagement.

e 8 advertorials + social shares*

* 8 newsletter mentions

e 1 dedicated newsletter

e 2 GiveAway campaigns

e 2 banner placements (2 weeks each)

Request a custom proposal



E%é}f Partnership packages // 2 of 2

All packages include a dedicated advertising budget to boost visibility via social, search and newsletter campaigns, ensuring your content
reaches the right audience.

Visibility pack Starter pack

Quarterly Presence Try-Out

Ideal for product launches or seasonal storytelling. Entry-level partnership with quick visibility and real results.

e 4 advertorials + social shares*
* 4 newsletter mentions
e 1 GiveAway campaign
e 1 banner placement (2 weeks)

e 2 advertorials + social shares*
* 2 newsletter mentions
e 1 banner placement (2 weeks)

Request a custom proposal Request a custom proposal
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Additional content options | 1 MEDIA

A branded feature is a sponsored story published on one or more of our online magazines. Based on your input,
we craft an editorial that seamlessly connects your brand with our audience.

Advertorial Placement

If a full advertorial doesn't fit your budget, submit your own written article: original content, aligned with our audience,
subtly branded, with royalty-free visuals.

Advertorial / Review

A tailor-made editorial piece about your product, destination or service. Includes €250 in advertising credit and a do-follow
backlink.

Sponsored Advertorial

Maximum visibility: homepage slider for one week, sidebar placement and promotion via newsletter and social. Includes
€500 in advertising credit.

Prices excl. 21% VAT



Additional content options | 2 MEDIA

In addition to articles, we can create and publish engaging content across our other channels.

Social media exposure

Instagram Post + Story

Newsletter integration
Inclusion in regular newsletter

Dedicated newsletter

Banner placements (2 weeks)
Billboard / Large Rectangle / Super Leaderboard

Comm Ad (1500x844 px)



Additional content options | 3 MEDIA

In addition to articles, we can create and publish engaging content across our other channels.

Giveaway campaigns
Engage audiences with meaningful product experiences. Includes article, form setup, newsletter integration and social promotion.

Giveaway activation

Audio & visual production

Professional storytelling through photography and video.

Professional photo shoot

Video production
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Fieldcraft Lab signature campaigns MEDIA

Inside Out FIELDCRAFT

LAB

Every brand has a story. Inside Out is a deep-dive editorial that uncovers the people, values and craftsmanship behind your
brand, brought to life with powerful imagery and video content.

Drive & Hike Roadtrip

Our editorial team hits the road: testing gear, exploring destinations and creating authentic, multi-brand storytelling. Includes
pre-trip article, live social coverage and post-trip storytelling (2 articles + 2 posts).

Branded GearTalk Podcast

Give your brand a voice in our GearTalk series with a dedicated episode, produced and hosted by FMH, distributed via
Spotify, Apple Podcasts and YouTube.



Outdoor & Sports Brands PR MEDIA

HUB

FIELDCRAFT

Through FMH Agency we also support brands with public relations activities including press HAE

releases, media pitching, storytelling and event support.

Our PR services help increase brand awareness, generate media coverage and strengthen
relationships with journalists, partners and consumers.

PR retainers start at €1.500 per month depending on scope and deliverables.

WE GLADLY MAKE YOU A TAILORED PROPOSAL



BRANDS WE HAVE WORKED WITH
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Let’s work together

Interested in storytelling campaigns, editoriil collaborations or brand
partnerships? We would be happy to explore how your bfﬂ}' can become part of

our stories.

Hayco Volkers
Founder - Focus Media Hub / Fieldcraft Lab

P: +31 6 81107850

M: hayco@focusmediahub.com

Gearlimits Menquiry Sustainable Trails



